MCM-345 Sampling Designh and Measurement Technigues (3 Credit Hours)

Pre-Requisites: None

Course Description

1. This course is designed to introduce students with sampling methods and
measurement techniques. The course will not only provide students with the
theoretical understanding but also train them in using soft-wares for data analysis.

Learning Outcomes

2. After completion of this course the students shall be able to:
a. Understand the sampling methods
b. Operationalize and measure variables in their research
c. Utilizing Computer soft-wares for data analysis

3. Course Content

. Methods and Theory of Sample Design

. Sampling Errors, Non-Response Errors

a
b

c. Measurement Techniques

d. Reliability and validity issues

e. Statistical Data Analysis: Content Analysis, Survey Method

f. Use of SPSS, Stata or relevant software

g. Nvivo (Optional)
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